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I thank the Chairman for holding this hearing on tourism in the United States.  And I 
especially thank him for inviting Ralph Witsell of the Discover Torrance Visitors’ Bureau to 
testify on the second panel.  Discover Torrance has worked diligently to promote Torrance, 
California, and the broader Beach Cities-South Bay region including Redondo, Hermosa, and 
Manhattan Beaches as an attractive location for both leisure travel and business conferences.   

 
These communities have stunning views, exhilarating water sports, and incredible 

restaurants, and they provide affordable lodging with access to two major airports and attractions 
throughout the Los Angeles area. 

 
Today, travel and tourism is one our nation’s top service industries.  According to the 

Department of Commerce, over 7 million people are employed in jobs related to tourism.  These 
jobs won’t move off-shore, and they often provide Americans with significant opportunity for 
advancement. 

 
My home state of California is a major tourist destination for Americans from all over the 

country and is the trans-Pacific travel gateway.  The tourism and hospitality industry is an 
indispensable source of jobs and revenue, particularly in Los Angeles, which welcomed a record 
41.4 million visitors in 2012. 

 
The congressional district I represent in Los Angeles is the proud home of world-class 

tourist destinations like Beverly Hills’ Rodeo Drive and the Santa Monica Pier.  My district also 
has lesser-known destinations like the Conejo Valley.  I applaud the City of Agoura Hills for 
joining with Thousand Oaks to establish a tourism initiative to attract more travelers to this 
beautiful region. 

 
President Obama has demonstrated that he understands the value of tourism promotion.  

One year ago, the Administration released a National Travel and Tourism Strategy that created a 
blueprint for effective federal, state, local, and industry coordination to promote travel to 
locations nationwide. 
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This strategy, along with other Administration efforts, has had an impact – particularly in 
attracting greater numbers of international visitors, who tend to travel for a longer period of time 
and put more money into the economy.   

 
Just yesterday the Department of Commerce released data showing that international 

visitors contributed $43 billion to the U.S. economy in the first quarter of 2013, which is an 
increase of nearly 3% when compared to last year. 

 
I have long advocated for a national tourism strategy that works for both internationally 

known attractions like Rodeo Drive and those that are somewhat lesser-known like the pristine 
beaches of the South Bay.  I also support efforts to ensure travelers have a positive experience 
throughout their trip, whether renting a car or booking a hotel room or dealing with government 
entities like TSA and the National Park Service. 

 
It is these insights, and hearings like this, that will enable us to better understand tourism 

promotion so that we can work together to maintain strong growth in travel and tourism 
industries.  I look forward to all the witnesses’ testimony and to our discussion at this hearing. 

 
Thank you. 


